ULI SAN ANTONIO 2020 GOLF TOURNAMENT & 19TH HOLE
MIXER! September 28, 2020 / 12:30pm - 7: 00pm / Quarry Golf Club

\.U‘L

(T il il _“

7 SPONSORSHIP PACKET

JOIN ULI SAN ANTONIO FOR OUR 11th ANNUAL GOLF TOURNAMENT!
All proceeds from the golf tournament support university student scholarships, plus ULI San Antonio programs, initiatives and events.

GOLD SPONSORS A, LUNCH SPONSOR

Cude Engineers uul Brooks

Dunaway Associates San Antonio DINNER SPONSOR

Galaxy Builders GOLF TOURNAMENT Botika

Guido Materials / Marvin Windows & Doors

Mazurek Belden & Burke PC PRIZE SPONSOR

Structure Tone Harvey-Cleary Builders
Studio 8 / Kimley-Horn TITLE SPONSOR RAFFLE PRIZE SPONSORS

Whiting Turner KFW Engineers
SILVER SPONSORS St t IBC Bank
Broadway Bank a n e C

19TH HOLE HAPPY HOUR SPONSORS

%%%%%fgﬁgggﬂmﬁion Alamo Architects  FlintCo

Rogers O'Brien Construction

Spgctrum Lighting 0’,%2 E&()TI)ISOR Emerald Fox Marketing & Consulting

BEVERAGE CART SPONSORS ' Firstmark HOLE SPONSORS

TBD Credit Union.. Alpha Testing SKG/Knoll
Cavender Auto ECS Southwest

GOLF GART SPONSOR & E%E/BEY JE@ERIS Kudela & Weinheimer  Lone Star Bank

Barton Benson Jones




5:30pm

GOLF TOURNAMENT SCHEDULE:

11:30am Registration and Complimentary Box Lunch

12:30pm Tee Off / Shotgun Start / Scoring: Par Max
(1st, 2nd & 3rd prizes for best Net & Gross Scores)

19th Hole Happy Hour with Food & Libations

PLUS Tournament Prizes & Music
Free for Golf Tournament Sponsors

Complimentary libations for sponsors before, during and after the tournament!

GOLF TOURNAMENT SPONSORSHIP OPPORTUNITIES:

TITLE SPONSOR / $5,000 (Q: 1) SOLD OUT
* One foursome in tournament

» Company logo prominently featured on all pre-event marketing materials,
Game Cards and tournament signage

* Company logo on the official tournament Golf Towel (or other unique item
of equal value chosen by sponsor)

* Opportunity to have company representative at sponsored hole with
marketing materials, giveaways or activity

* 10 Tickets to19th Hole Happy Hour

* Recognition in opening remarks at the19th Hole Happy Hour
* Opportunity to include marketing materials in swag bag

* 4 official tournament shirts

PLATINUM SPONSOR / $3,000 (Q: 3) SOLD OUT

* One foursome in tournament

* Company logo featured on all pre-event marketing materials, Game Card
and all tournament signage

* Opportunity to have company representative at sponsored hole with
marketing materials, giveaways or activity PLUS BEER KEG AT HOLE

* Opportunity to include marketing materials in swag bag
* 4 official tournament shirts

GOLD SPONSOR / $1,800 (Q: 8) SOLD OUT
* One foursome in tournament

* Company logo featured on all pre-event marketing materials and all
tournament signage

* Opportunity to have company representative at sponsored hole with
marketing materials, giveaways or activity

* Opportunity to include marketing materials in swag bag

SILVER SPONSOR / $1,500 (Q: 6) SOLD OUT
* One foursome in tournament

* Company logo featured on all pre-event marketing materials and all
tournament signage

* Opportunity to include marketing materials in swag bag

BEVERAGE CART SPONSOR / $2,500 (Q:2) 2 AVAILABLE
TOURNAMENT CUP SPONSOR / $1,750 (Q:1) SOLD OUT

* One foursome in tournament

* Company logo featured on all pre-event marketing materials, tournament
signage and on ALL beverage carts

* Company logo on drink tickets (2 per golfer)

* Opportunity to have company representative present during the
tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

GOLF CART SPONSOR / $2,500 (Q: 1) SOLD OUT
* One foursome in tournament

* Company logo on all pre-event marketing materials, all tournament
signage and on ALL golf carts

* Opportunity to have company representative present during the
tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

LUNCH SPONSOR / $2,000 (Q: 1) SOLD OUT
* One foursome in tournament

* Company logo on all pre-event marketing material and on all
tournament lunch signage

* Recognition at the lunch before golfers tee off

* Opportunity to have company representative present during
the tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

PRIZE SPONSOR / $2,000 (Q: 1) SOLD OUT

* One foursome in tournament

* Company logo on all pre-event marketing materials, all tournament
signage and signage at the Closest-To-The-Pin & Longest-Drive holes.

* Recognition in opening remarks at the 19th Hole Happy Hour

* Opportunity to have company representative present during
the tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

RAFFLE PRIZE SPONSORS / $1,750 (Q: 2) SOLD OUT

* One foursome in tournament

* Company logo featured on all pre-event marketing materials,
as well as all tournament signage including Raffle tickets & display

* Opportunity to have company representative present during
the tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

19TH HOLE HAPPY HOUR SPONSOR / $1,000 (Q:4)
SOLD OUT

* One foursome in tournament (to be split between 4 sponsors)

* Exclusive recognition as 19th Hole Happy Hour Sponsor on all
pre-event marketing materials, as well as tournament signage

* Company logo on napkins & signage at the 19th Hole Happy Hour

* Opportunity to have company representatives present during the
tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

* Company logo featured on all pre-event marketing materials and
tournament signage
* Company logo featured on beverage cups for all players

* Opportunity to have company representative present during the
tournament and at the 19th Hole Happy Hour

* Opportunity to include marketing materials in swag bag

HOLE SPONSOR / $400 (Q: 6) / SOLD OUT

* Company name featured on all pre-event marketing materials,
as well as all tournament signage

* Hole sponsors are encouraged to bring company reps to meet &
greet at their hole and to include fun music, games, food, beverages, etc.

* Company signage displayed on one tee box
* Opportunity to include marketing materials in swag bag



TOURNAMENT SPONSORSHIP REGISTRATION FORM

SIGN ME UP! Deadline to sign up for a sponsorship is September 1, 2020.

Company / Organization:

Contact Name: Title:
Street Address: City: State: Zip:
Email: Phone:

Administrative Contact:

Email: Phone:

GOLFERS IN FOURSOME:

PLAYER #1: PLAYER #2:

PLAYER #3: PLAYER #4:

SPONSORSHIP LEVEL (check all that apply):

O TITLE SPONSOR / $5,000 (SOLD 0UT)
00 PLATINUM SPONSOR / $3,000 (SOLD 0UT) BUY GAME CARDS NOW FOR YOUR TEAM!
0 GOLD SPONSOR / $1,800 (SOLD 0UT)
(1 SILVER SPONSOR / $1,500 (SOLD OUT) Improve your team’s score and chances to win by purchasing a
' Game Card for each player. Each card is worth:
O BEVERAGE CART SPONSOR / $2,500 (2 AVAILABLE) Pl ForT
O GOLF CART SPONSOR / $2,500 (SOLD 0UT) SO ThrO\?v
O LUNCH SPONSOR / $2,000 (SOLD 0UT)
0 PRIZE SPONSOR / $2,000 (SOLD 0UT) sncaduancegice
RAFFLE SPONSOR / $’1 250 S0LD OUT + PLUS each Game Card purchased enters the golfer in a
= 750 (. ) Prize Drawing to win gift cards, wine, rounds of golf & more!
O 19TH HOLE HAPPY HOUR SPONSOR / $1,000 (SOLD 0UT)
00 TOURNAMENT CUP SPONSOR / $1,750 (SOLD 0UT) $25.00 each. One per player. Add it to your total below.

O

HOLE SPONSOR / $400 (SOLD 0UT)

*GOLF SPONSORSHIP AMOUNT PLEDGED: $
*PAY FOR GAME CARDS NOW ($25PP X ) $

PAYMENT INSTRUCTIONS:

1) Please complete this form and email to terri.herbold@uli.org (with your company logo) to commit as a ULI 2020 GOLF
TOURNAMENT SPONSOR and initiate an invoice from ULI.

2) Once you receive your invoice from ULI via email, you can either pay by check and mail to address provided or pay by
credit card by calling ULI Customer Service at 1-800-321-5011.




2020 ULI SAN ANTONIO GOLF COMMITTEE

CO-CHAIRMEN: -

Sloan Thomas Beverly Baldwin
Alamo Title Alamo Architects
sloan.thomas@alamotitle.com  beverly@alamoarchitects.com

Brent Jordan / StructureTone / brent.jordan@structuretone.com

Bryan Mask / Dunaway Associates / bmask@dunawayassociates.com
Jeff McKinnie / Cude Engineers / jmckinnie@cudeengineers.com
Mitch Nichols / Espada Real Estate / mnichols@espadarealestate.com
Frank Pakuszewski / SoJo Urban / frankp@sojosatx.com

Erin Salinas / KFW / esalinas@kfwengineers.com

Ford Savage / Interface / ford.savage@interface.com

Jordan Schaefer / Kimley-Horn / jordan.schaefer@kimley-horn.com
Tyler Smith / UP Engineering / tyler@upengineering.com

Roland Zamora / Broadway Bank / rzamora@broadwaybank.com

FOR MORE INFORMATION, CONTACT:

JANIS PLOETZ TERRI HERBOLD
ULI/SA Senior Manager  ULI/SA Project Assistant
janis.ploetz@uli.org terri.herbold@uli.org

ULI, the Urban Land Institute, is a 501(c)(3) non-
profit research and education organization
supported by its members. Founded in 1936,

we now have 48,000 members worldwide repre-
senting the entire spectrum of land use and real
estate development disciplines working in private
enterprise and public service. Members represent
every segment of the real estate development,
including property owners, investors, advisors,
developers, architects, lawyers, lenders, planners,
regulators, contractors, engineers, university
professors, librarians, students and interns.

A multidisciplinary real estate forum, ULI

facilitates an open exchange of ideas, information,
and experience among industry leaders and
policy makers dedicated to creating better places.
Members say we provide information they can
trust, and that ULl is a place where leaders come
to grow professionally and personally through
sharing, mentoring, and problem solving. With
pride, ULI members commit to the best in land
use policy and practice.

ULI's Annual Golf Tournament is a fundraiser for
the local ULI District Council in San Antonio. All
proceeds go towards supporting local programs
and events for members, along with providing ULI
memberships to UTSA students enrolled in the
Embrey School of Real Estate, Finance and
Development and Urban & Regional planning
masters programs, along with other members of
the San Antonio community.

T Urban Land San Antonio
Institute

2/4120



	Company  Organization: 
	Contact Name: 
	Title: 
	Street Address: 
	City: 
	State: 
	Zip: 
	Email: 
	Phone: 
	Administrative Contact: 
	Email_2: 
	Phone_2: 
	PLAYER 1: 
	PLAYER 2: 
	PLAYER 3: 
	PLAYER 4: 
	undefined: 
	PAY FOR GAME CARDS NOW 25PP X: 
	undefined_2: 


