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The process of
Regional Visioning
is a powerful tool to meet
difficult challenges and create
enduring communities and
regions



A Successful Vision:

m Is guided by a large, trusted, and
diverse group of Stakeholders

m Relies on community Values to find
common ground, communicate
choices, and build consensus

m Uses Scenarios to engage the public,
provide clear choices, and refine
direction



What are some of those
ttends and challenges?



Trend Impact?
What About Climate Change?




Positive proof of global warming.
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Trend Impact?
Skyrocketing Energy Costs
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Trend Impact?
Aging Population and
Declining Household

Size
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Presenter
Presentation Notes
Demographics is destiny



Trend Impact?
Deep recession, job loss,
difficulty attracting good

jobs to the region
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Economic Development Driver:

Quality of Life

[4R°)

Low Crime
Rate

67.

N

65.7 i

N

X}
r— 4=
© n
q) > O 46.3 45.9
E < @, -
O YHEOEOE v o -8
CHCOBESEBERCE=RT
=8 Bl K2 K22 Re] =1 K<
o Nl =8 =] = P B
O O O O O - &)
1 DN E= 1 D @ nd
Health Public Schools Housing Housing Costs  Colleges & Cultural Recreational
Facilities Availability Universities Opportunities Opportunities

Area Development, Site & Facility Planning, 17t Annual 2002 Corporate Survey

)
)
©
£
O

Climate




The Emergence of
Megapolitans or
Supercities



Business 2.0 November 2005
Megapolitan Area Centerfold
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2005 Megapolitan Geography
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What is Strategic Visioning?

Analysis of alternative

scenarios to make wise

decisions in the face of
uncertainty.

A vision Is not a forecast, but a
strategy to preserve best options.



Why Do Regional Visioning?

To help the public and today’s
decision makers understand
the long-term consequences of
the choices they make now

(Vision Horizon?)









History of Planning in Utah




In 1997, Utah Faced Serious Challenges

m A million new residents by 2020

m Air quality at risk

® Doubling urban land by 2020

m New water sources needed by 2010

m Crowding and congestion increasing
® Business and personal costs rising

m Infrastructure needs outstripping resources



ENVISION UTHI—I

A FPartnershipfor Quality w1 h

Formed in 1997 by the Coalition for Utah’s
Future to evaluate and address growth



Our Mission

Envision Utah engages people to
create and sustain communities
that are beautiful, prosperous,
healthy and neighbotly for
current and future residents



e by 2050

5 million
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Greater Wasatch Area

Over 500 City * 10 Counties
Council e 90 Cities and Towns
Members e 157 Special Service Districts

Over 500 Planning
Commissioners

30 County
Commissioners

90 Mayors

100’s of developers,
realtors and other —7 N\
key StakehOIderS Greater Wasatch Area
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Broad Scope of Community

B Business Leaders

m Developers

m Utility Companies

® L.ocal and State
Government

m Conservation and
Citizen Groups

m Religious Leaders

m Education
m Media




Who Are Stakeholders?

o Respected, trusted, and
well-known citizen

leaders. A stakeholder
Committed to an honest, -
) open, and fair evaluation group Is not a
of the Issues. coalition with a
o Those affected
(positively or negatively) common
by the outcome of the
process. agenda but a
Those who can -
- Implement the outcome collaboration of
of your process. all affected

o Love your community. _
partles.



Who are Champions?

ﬁ

o The “public face” of your process

o Deliver your message

o Articulate, persuasive, passionate
o Speak with community values

o Trusted by diverse constituencies
o Love your community

ChampiOnS of what? (the process)






A Visit

B by e

— - Brigham Young,

_Utah’s First Regional Planner




Traditional Planning Approach

® Decide — through analysis and research
m Educate — the public about the solution
B Announce — the plan

m Defend — the plan and yourself



Traditional Planning Approach
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Who Can Best Deal With Growth
Issues?

People Like You And Me 42%
State Government 20%
Local Government - 18%
Businesses In Utah 14%
Other Organizations/Institutions

3%

Don't Know/Refused 3%

m n=400



The Premise of Envision Utah

m The “public” has the right to choose its
future—public officials should serve
that vision

m The “public” will make good choices if
presented with real options



Improved Process

VALUES (What do people want?)
VISION (How will our Region provide it?)
STRATEGY (How do we implement?)
PLAN

FUND
BUILD



Why Start Visioning With Values?

m Values are stable and enduring; life’s
“tides” as opposed to the “waves.”

m Values are widely shared and create
consensus among diverse groups.

m Satistying ones’ values 1s the foundation
of personal decision making.



Values for
Creating Great Communities
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Public Workshops

Hundreds of
meetings with
thousands

of participants




Life in Utah Peace

EPersonaIt Self Esteem

njoymen

Self Esteem Persona 1oy Self /
Family | S€curity Satisfaction _
Accomplllshment

AN

/ / " Love / Ereedom |
PSYCHO-SOCIAL In Better Quallty \V ws Me Happy | Feel
Do a Better Healthy

conseQUENCES (et A|ong Control _
With Others of Life
/ Less Worry Less Stress Job
Feel Good Spend Tir_ne
Feel Safe With Family
Buy Other Do Other Things
: Commonly
Things Held-tdeas
S Become a \ \
Victim of Crime Children Handle .
Life’s Problems Save Time
More | Will él_\lokt) Be
: More Car IC
Save Crowds Children .
Money Learn More Accidents
Gain Have More \
Knowledge Choices
ATTRIBUTES ¢ \




Safe and Secure Environment

(34%)
Gateway Value
EP(_ersonalt Self Esteem
njoyment o ¢
PERSONAL VALUES Self Esteem Fam||y Satisfaction /
/ / Cove Ereadom | Accomplishment

PSYCHO-SOCIAL

consequences (Gt A|Ong CO:]ntrOI

With Others

Better Quality

\/ WS Me Happy |
Do a Better Healthy

Less Stress Job

AN
Feel

Feel Good Spend Time
With Family
Buy Other Do Other Things
Things )
R Children Handle \ \ /
Life’s Problems Save Time
| Will (Not) Be
Save Children Mor_g Car Sick
Money Learn More Accidents
Gain Have More \
KnO\/QIIedge Choices
ATTRIBUTES Af[oi\r/(ijr?gl]ale Educational Climate \
LDS System Outdoor
High Income Church Recreation Air
Level  Taxes Good Place for Traffic Quality

P

Family/Children  gcenic
Beauty

Infrastructure



Personal and Community Enrichment

Peace

of
Family
Love

Gateway Value

Self Esteem

PERSONAL VALUES

Persona
Security

Freed om

Personal
Enjoyment

Satisfaction

(31%)

Self Esteem

%

Accomplilshment

Self

PSYCHO-SOCIAL

consequences (S et A|0ng Con |n
With Others

/

Feel Good

Better Quallty
of Life

Less Worry

|
WS Me Happy |

Less Stress

AN

Feel

Do a Better Healthy

Job

Spend Time
With Family

Buy Other C I Do Other Things
Things ~ommornly
SR ’ _Becomea [ TIETHESS \ /
Victim of Crime Children Handle .
Life’s Problems Save Time Will (Not) B
| | NO e
Save Cm\r,gs Children Mor_g Car Sick
Money Learn More Accidents
Gain Have More \
KnO\IQ/Iedge Choices
ATTRIBUTES Af[ol\r/?nagble C” e Educational C||mate
LDS System Outdoor
: Church - i
Hiagh Income : Recreation Air
et Taxes | opulatign - Good Place for G Quality
Growt Family/Children  scenic |
_— Beauty Infrastructure

he People



Personal Time and Opportunity
Peace (21%)

of Mind

Personal
Enjoyment Self

Satisfaction

Freedom
Makes Me Happy

Do a Better
Less VVO{ Less Stress Job
Spend Time
With Family

Do Other Things

Save Time
Will (Not) Be
Sick
ave More
Choices
Climate
Outdoor )
Recreation Alr
' Traffic Quality

Scenic

Beauty



Financial Security

PERSONAL VALUES

Peace
of Mind

Personal
Enjoyment Self

(14%)

Self Esteem

Personal
Self Esteem Family | Secu rity Satisfaction /
/ /\ e / Ereedom Accomplishment

\ V4
PSYCHO-SOCIAL

\V WS Me Happy |
Do a Better

AN

consequences (S et A|0ng / ) Better Quallty Feel
With Others P][owlge Qlare of Life Healthy
/ Comrol or Family Less Worry Less Stress Job
Feel Good Spend Time
Feel Safe With Family
Buy Other / | I Do Other Things
Things e
COalEces Become a \ \ \ /
Victim of Crime Children Handle _
Life’'s Problems Save Time Wil (NoD) B
More | 1 Not) be
Save Crowds Children k"ofg Car Sick
Money Learn More ccidents
Gain Have More \
\ KnO\Ierdge Choices
ATTRIBUTES Affordable - : -
Living  Taxed '€ Educational Climate \
System
High Income y Employment .
Level Populati Opportunities Alr
N %pu at'r?” Good Place for P Quality
Employment | rowt Family/Children g siness |
Opportunities ™ Business e Opportunities Infrastructure
Opportunities The People
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Key Barrier to Quality of Life:
High Cost of Living

The high cost of living
and housing in San
Diego, combined with
the scarcity of good-
paying jobs, forces many
residents (or their
children) to live a lower
quality of life or leave
the area altogether,
resulting in worry and
stress and robbing them
of peace of mind and
happiness.

Can’t

Afford

Residents

To Live and Enjoy P 4

Lack of well being,
unhappiness,
no peace of mind

Poor Quality of Life

Worry, Stress,

Can't afford to
live, have to leave
community

High cost of living,
expensive housing,
shortage of jobs

San Diego

ISsues
Housing
Jobs/wages

Cost of living
Transportation costs




To be sustainable,
a region must satisfy the
values, hopes, and dreams of
present and future residents



Regional Visioning
Uses Scenarios
to Ask Important Questions
and help the Pubic make
Tradeoffs



Scenario Approach:

Contrasts today’s choices by
showing long-term

consequences




Develop a Range of Choices

Corridor Pattern Satellite Pattern



Regional Choices and Outcomes

Environment

‘Transportation ‘

\

| Energy Use |4—

|Job Creation

Land

I /| %
f ,

Land Use

—>| Carbon Footprint

Housing
Opportunities

|Air Quality | Consumption |Water Use | |Open Space |

| Traffic | |Mi|es of Driving |




LLOUISIANA SPEAKS

Visioning for Southern Louisiana
Our Voice. Our Plan. Our Future

Louisiana
May 16-17, 2006

: Robert J. Grow
Sr. Counsel, O’Melveny &
" Myers
and Envision Utah,
Founding Chair Emeritus
(rgrow@omm.com)



mailto:rgrow@omm.com

Hurricane Impacts Were the
Key Driver for the Plan

Hurrlcane Rita
22 September 2005

Hurricane Katrina
28 August 2005
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Topagraphy (1870}
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Topagraphy (1930}
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Topography (1893 - Base)
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Topagraphy (2020)
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Our Voice. Our Plan. Our Future.

-n

LOUISIANA
RECOVERY

AUTHORITY




Quality Growth Strategy: The Envision
Utah Approach (1997 — 1999)

m 150 Interviews with Key Leaders
m Over 200 Public Workshops
m 20,000 Utahns Evaluate 4 Scenarios

m [ndependent Polling

m Voluntary, Market-Driven
Recommendations Implemented by
Municipalities



Workshop #

Whete to Grow?

What areas should
be off limits?

What areas are
options for growth?

How much land
will be needed for
future generations?

1

x5



Workshop #2

How to Grow?




Scenario A

Envision UTaH

New and Existing Development S
. . cenario A
* Continuation of Recent Trends : \ et S
* Larger lot sizes : N/ Freeways
* More auto-oriented development will occur. - & . |
= New
Development
I Existing

Development

Water Bodies

Wetlands &
Floodplain
i Fre onese
Y - althorpe
Smal| T‘:l'v:‘\lﬂ--I Small Business  Shopping Center  Rall Transl!t  Apartmants Town Homes Single Family Homes Farming Socla‘tes

Repionai and Uithan Planning

®& QaET




Scenari() B E_N_v[,_sloy_q_ _UTA_H

. . ] de__ T 1 : A Mazrrership for Dualiey Trowth
New and Existing Development | o ’

. Scenario B
* Baseline - implement adopted plans CAN L _ e

* Dispersed development pattern
common 1in last 20-30 years

N Freeways
- New

Development

I Existing
Development
Water Bodies

Wetlands &
Floodplain

Fregonese
althorpe
sociates

Regionai and Lithan Planning

Small Tawn Small Business  Shopping Center  Rall Transit  Apartments Town Homes Single Family Hemes Farming

@ QGET




_Sigham' City k
,;'.

“Willard

Scenario C ENvisioN UTaH

q q o d e R A Pasrrership for Qualies Grouirh
New and Existing Development %

Scenario C
* More infill and redevelopment

* Growth on new land focused into
walkable, transit-oriented communities

/N Freeways
- e

Development

I Existing

Development

Water Bodies

Wetlands &
Floodplain
PON - Al N e Fregonese
e - | PR althorpe
SNII‘T&I"‘:IH#SWII.BUEIM% smnlg;ig{enm RBIITrMﬁ .;pams Town Homes sm:-F:w‘:meu.ﬂgn e ‘ . SOClateS

Repionai and Urhan Planning

®& ‘QaET




Scenario D

New and Existing Development

e Significant increase in densities
 Extensive infill and redevelopment
* Extensive transit system

Y S i cu, T 2 e

iy
Small Tewn  Small Business  Shopping Center  Rall Transit  Apartmants Tewn Homes Single Family Hemes Farming

&

Envision UTaH

A Mazerersaip for Jualiey Trouth

Scenario D

A/ Freeways
- Nev

Development

I Existing
Development
Water Bodies

Wetlands &
Floodplain

Fregonese
althorpe
sociates

Repionai and Uithan Planning

@ QGET



Land Consumption

900 4 840
800 -
700 -
600 -

Y9 409
400 -

Square Miles
W
o
o
l

200 -
100 ~

A

755
557 16
325
iiii 85
d
B C D

@ Total Area Developed by 2020 & New Developed Area Since 1998




Vehicle Miles of Travel Per Day

86
84
82
80 -

85.3
79.2
78 -
| 76.6 26
76 -
- l
A B C D

Miles in Millions




Population

Population Within 1/2 Mile
of Rail Transit: 2020

1,000,000 ~
900,000 -
800,000 ~
700,000 -
600,000 -
500,000 ~
400,000 ~
300,000 ~

200,000 ~
100,000 1 38,755 45,557
0 | I

A B C D

866,765

664,991




Emissions

2,700 -
2,650 -
2,600 -
2,550 -
2,500 -

2,450 -

Total Emissions
Tons Per Day

2,660

2,400

2,511 2,501

2,512




Overall Air Quality Score

Population
o1
|

A B C D

The score is an overall, generic measure of air quality conditions. A higher score signals worse air
guality conditions. The score indicates an ordinal ranking of air quality among the scenarios.



Housing Mix: Cutrent and 2020

80.0% - 75.0%
20.0% 71.0%
60.0% -
50.0% -
40.0% A
30.0%
20.0%
10.0%

0.0%

60.0%

25.0% 26.0%
21.0%

Percent of Total Housing

Current Baseline Strategy

[0 Single Family B Townhouse/Duplex & Apartment/Condo




Acre Feet

1,200,000 -
1,000,000 -
800,000 -
600,000 ~
400,000 -

200,000 -

Water Demand: 2020

1,025,900

O_

954,200

808,600 770,500

I

B

1)



Transportation Investment

$18.00 $17
2 $16.00 -
2 $14.00 -
T $12.00 - $10.70 $10.10 $10.60
2 $10.00 -
< $8.00 1
2 $6.00 - 470
§ $4.00 ~ $2.30
& $2.00 1 s060 $0.60 020 010
$0.00 -
A--$18.3 B--$12.0 C--$12.6 D--$15.4
Billion Billion Billion Billion

B Regional Transit B Regional Roads O Local Roads



Billions 1999 Dollars

$40
$35
$30
$25
$20
$15
$10

$5

$0

Total Infrastructure Costs

37.6
29.8
A B C D

B Municipal and Developer B Regional Roads B Regional Transit [ Regional Water




PUBLIC
AWARENESS
EFFORTS

Television, Radio and
Newspaper

Let's start today
creating more regiona
public transportation clmlces

that will help maintain quality of life for us,
our chiildren and grandchildren

More Choices for people
from every walk of life

“hile most of'us will continue to drive satomobiles, the region will
Trencfit fom & mor: convenicnt and reliable public transportation

system that will give us all more choices and options, more freedom and

mobility, and provide more opportumitics for people from every walk of

1, lower cost sclf-powered rail, private vans and buscs, and
more bus routes with more frequent service. Your locally deceed officials have
developed @ long-term region-wide plan to ereate a halinced public rens-
portation system that will accommodate residents throughout the Greater
Wasatch Area, but additional finds and citizen involvement will be necessary,

Investing loday Opportunities will be lest
saves nioney and expenses will go up it
] we fail to move forward
A region-wide public trans- n
is a key Envision
Rz partafa With the addition of another mil-
to bulld new
ghts of way for public
sersonal trans. rranspartation will become more
1 these using the  expensive and difficult to find. and reliable public
Increasing the capacity of rail transit purm:um exhibitav \mlln
st effe and uses €
ss lnd than adding add capturing cconomic nr\nmmu
d and m attracting & 'md rrl.unmk
yping u region-
wide public transporta
i help take the press
ritical lands we may wish

Increasc of conges
w0 preserve.

. resulting in more
time to spend wich amily and
fricnds. Tn addition, it helps
reduce mobilc emissions releascd,
which w cp Utah’

www.EnvisionUtah.org

+ Increase mobility and transportatian choices = Provide housing opportunities for a range of
= Enhance air quality flwtv mn m:ume types

inds * Maxi iency in public and infrastruc-
maintain the availability of i rsostts

water resources
@ Povnion Conins

+ The Wasiich Front e
i

A
e —
[
fr—

T

Envision Utah Keeping Utah beautiful, prosperous and neighborly for future generations

Paid for with private funds by the Coalition for Utah's Future, sponsars of Envision fall)






Choosing a Scenario
(Weighted vs. Unweighted Results)

Unweighted results (as represented by the black
dashed line) are nearly identical to weighted results

31%
N 26%
0
® o504
13%
13%
- 9%
1% 1% 2% A%
1o 10n 2% O M
O
D



QUALITY GROWTH STATEGY
Six Goals, 42 Strategies

m Enhance Air Quality

Development
m Increase Transportation Types
Ch()ices Non-Walkable
o o Low Density
m Preserve Critical Lands adienid
Industrial, Office
m Conserve Water el et
R@SOUI’CCS E Town and Village
o o - Downtown
m Provide Housing
o o Open Space
Opportunltles D Rural Cluster

m Maximize Efficiency in  PVASLEE
Public Investments




Growth Strategy Implemented

ﬁ

o Saves $4.5 billion in future m
Infrastructure costs over the next 20
years s N
o Conserves more land (171 square
miles)

o Provides more housing choices

0 Lowers emissions resulting in less
nollution

o Reduces water consumption

0 Makes our transportation system
more efficient with less congestion
on the roads

(Source: GOPB)

A

ENvISION UTAH




Over 40 Local & Regional Visioning

I Efforts I
Brigham City (1999)

DOWNTOWN SANDY
Centerville (1999)
Midvale (1999)

Salt Lake City (1999)
Provo (1999)

Ogden (2000)
Perry City (2004)
Millcreek (2004)
West Valley City (2004)
Bountiful City (2006) [ R =
Sandy City (2008) pane (0

O O O 0 0000000
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Transit Development & Land-Use
Plans

o Layton (2002) TR e e —
o Murray (2002)
o South Salt Lake (2002
o West Jordan (2002)

0 West Valley (2003 Eft=g i ==, _

o Sandy (2005)  |migi e e Sl —

WEST VALLEY CITY
CITY CENTER
TOD STUDY

Composite Scenario
+  Redevelop Mall Site as Downtown

Transportation:
) Development Node
'/ [Traffic Signal & Roadway

Transit Center:
LRT Station/Corridor
BRT Station/Corridor
Pedestrian Connection
Land Uses:
Commercial
@) Commercial Mixed Use
| Single Family Residential
Residential Mixed Use
B civic use
@8 Park/ Open Space
> General Land Use Districts
Development Types:

‘Commercial / Mixed Comm.

g#*, Residential / Mixed Res.

Enision U

Veeat Vaday Ciy U
Swiamber 270 2003 =

i & Peses
swrogctconcmes () e
“harisl Photography by Olympes Aerl, Spring 2002




NEBO Vision (2001) 2001

o 10 cities, 1 county

NEBO

Community Vision

Springrulle, Mapleron, Spamish Fork,
Salem, Woodland Hills, Flk Ridge.
Paysom, Sansaguin, Genols, Goshen,
and wmincorporased Usak Courny




Great Salt Lake
Shoreland Plans
m 9 cities/1 county

o Salt Lake County (2003)

= 1 city/1 county

o Davis County (2003)



= (2004)

UNTRINVIEW

ENVIRONMENTAL IMPACT STATEMENT

CORRIDOR



Presenter
Presentation Notes
TERI
Describe study area boundaries
Mention of joint FTA/FHWA document
Aggressive schedule
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Wasatch Choices for 2040

their prefersaces lor fytur,
e cqunties volced their @ " el
i wt 4"
.-1“1“5- o s, and ousind the Wasakh Choces 7048 public workshop,
g con T
:l#-"'# o witth their recommen dafions.
H
et

Attend an Open House to Voice Your Opinion:

Wed nesday July 27 — 530 pm 1o T30 pan. Wednesdorg Auqust 3nd — 5:30 p.m. 10 730 pam.
SawdyCity Hall — Tap Floor Colambus Senlor Community Cener
10000 Sonth Cemennlal Parway 2531 Sounth 400 Eng, Salt Loks Oy

For mere informoation, ge fe wwwenvisi onuiah.crg weB0a0.

'Wemoich Choices 3040 iz the precsia e develop cur regicn's eflisol lengrargs transperiation plan.
Light refrash maniz provided.
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Downtown Rising (2007)
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o More than 16,000 residents participate
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Utah’s Public Transportation

Do you favor S
or oppose the
EXPANSION of _

light rail, often  Favor
referred to as

Trax, and Somewhat
other public CPesE
transportation
SySteme) Strongly
] Oppose

33%
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Total
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The Long Range Plan is an
Integrated Road and Transit Plan

A Complete
R MOblllty System
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<<Insert a map of freeways, expressways and state highways
Insert a map of LRT, BRT, Commuter Rail>>
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The Result

o Only region with
commuter rall, light trail,
street car and bus rapid
transit under construction
simultaneously

o Adding 70 miles in 7 years
o 130+ mile-system

—

- -—-_—=‘1_=—.—'—--___¢ ””#‘.Ill*’
I ‘ I = S —— Building 70 miles of rail in 7 years
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The Result
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Not government telling people how to live; it responds to the market and to demographic changes.  
The Vision puts more new homes and jobs in mixed use, walkable developments, often near transit stations.  Live (homes), work (jobs), play (green space, entertainment), shop.
This preserves the character of existing suburban neighborhoods


The Result

o Population Near Transit
Stops

o Today: 70% are within 3 :
miles of a major transit ”M =]
: K E

4 stations

1 South D 1

Existing North/South LRT
15.8 miles

k]
=
S t O R
Main St (SR 73] American Fork L4
Saratoga Ploasant Grove
Springs
Lindon |
800 N (SR 82)

o Goal by 2040: 90% =\ i=

within 1 mile =\ e

Mid-Jordan Line
10.6 miles
10 stations

Sandy

Draper Line
3.5 miles
. 3 stations

South Jordan

11800 S

0" "6

Riverton
\Draper

FrontRunner South ———.
To Provo >

. 4 ! o
-{:}" Herriman 44 milos “‘5

) 8 stations S W _.A“‘
e : 2 o Bluffdale o




The Result
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Deseret News

Salt Lake City's transit tops nation's metropolitan areas

By Erin Hong, Deseret News

Publshed Wednesdey, July 11 2012 1020 am. MDT

Only 27 pereent of the metropolitan
workforee is able to reach their jobs in
G0 minutes or less by transit. But for
Salt Lake City, 64 pereent of the
metro area is available to workers,
according to a report byBrookings
Institution Metropolitan Policy
Progmm,

Salt Lake City's public transit access
to employees outshines places like
New York, which ranked number 17
on the list, and Washington D.C,,
which ranked 23 at 33.8 percent,
according to the study,

Halt Lako City wen top of the It o traast acesss of the wetrapabitan workfores in
45 minutes oF loss. {Heotl (0 Winlsrton, Daserel Newa)

Employers' aceess in the West top those in the South at reaching employees through transit, said
Adie Tomer, Brookings' senior research associate and author of the report. "Also, in many
metrapolitan aveas, the aceess 1o labor in cities is much greater than the access Lo labor in suburbs,
because of the older design of transit systems and more modern employer spraw] to the suburbs.

Ihe Utah eity of Prove neared the top of the list, ranking number seven with 47 percent aceess rate
and Ogden followed close behind at 44 percent.

“While metropolitan unemployment rates remain stubbornly high, vacancies do exist across most

industries,” Tomer saidd, "Expanding access to larger pools of qualified lnbor will help Gll those
positions and improve cconomic performance. This research can help metropolitan areas more
efficiently develop their transit networks and address that access gap.”

Email: Ehong@desnews.com

Copymght 2012, Deseret News Publishing Company
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Building 70 miles of rail in T years



Water Use Has Dropped Significantly

[]
Utah Public Community System Per Capita

Use

380

330
§280 |
T

230

18’0 | | 1 1 1 1

1970 1975 1980 1985 1990 1995 2000 2005

Year

== Potable Per Capita Use (gpcd) === Potable + Secondary Per Capita Use (gpcd)

Figure 5 Utah public community systems per capita water use
Source: DWRe Municipal and Industrial Water Supply and Use Studies Summary, 2005. Division of Water Rights,
Utah Water Use Data Reports, 1980 — 2000.



The Result — City Creek Center
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Not government telling people how to live; it responds to the market and to demographic changes.  
The Vision puts more new homes and jobs in mixed use, walkable developments, often near transit stations.  Live (homes), work (jobs), play (green space, entertainment), shop.
This preserves the character of existing suburban neighborhoods


BUSINESS 11/22/2011 @ 11:59AM | 51,225 views

Th e R esy It The Best States For Business

The U.S. economy grew by 2.5% in = e
the third quarter which was its best _ photes |
performance in a year, but no one is : e
_ | b=es1=30 gut the party hats just yet -
" - e first half saw microscopic
of 0.9%. Economic problems
eemingly everywhere.

\ I bes yment is too high at 9.1%
l' remployment running at a

| 2%. Housing prices
| continue to fall. U.S. corporate
" income taxes remain the second

highest in the world. The Greek debt crisis is not going anywhere and gridlock
in Congress continues unabated. Tt is enough to make anyone want to scream.

Yel for businesses or employees struggling with the question of where Lo

Th e Utah metro pOI |tan areas relocate (orexpand in the case of businesses), we offer a scorecard on what
. . . states have the best business climates.
epitomize or exemplify the _ o _ ,
Utah repeats this year as Forbes Best State for Business and Careers in our

be N efItS Of d |Ve rS|f| Catl on... sixth annual look at the business climates of the 50 states. No state can match

. L the consistent performance of Utah. It is the only state that ranks among the
Mark Mu ro, Brooki ngs Institution top 15 states in each of the six main categories we rate the states on.

In Pi : The Best S For Busi

Utah highlights include energy costs 31% below the national average and
employment growth that has averaged 0.6% the past five years. Compare that
to the U.S. as a whole where job growth has averaged negative 0.6% since
2005. Utah’s 5% corporate tax rate is well below western neighbors Arizona,

http:/fwww. forbes.com/sitesfkurtbadenhausen/2011/11/22/the-best-states-for-business/print/[7/13/2012 7:55:39 AM]




QGrowth In Jobs and Earnings by Wage Level
Salt Lake City Metro, 1990 to 2010

= Low-wage ) Remarkab||e
e Fecord of more
® High-wage i|nC|USi|Ve grOWth”

28%

Earnings per worker
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** overall: grew from a region with 315K to 500K jobs


After 16 Years, Is Envision Utah Done?

Utah Population

7.0

PERSONS, MILLIONS

2000 2010 2020 2030 2040 20510
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Together, preparing for the next 2 million




Downtown Grows West

Embrace Opportunity
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Balanced Growth

Access to housing, jobs and
transportation options
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Balanced Growth

Access to housing, jobs and
transportation options
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Balanced Growth

Access to housing, jobs and
transportation options




Balanced Growth

Access to housing, jobs and
transportation options




Market responsive

Increase options for urban
living
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Local Visioning | Regional Benefit
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That means an increase in transit trips – about 5-6ooo tran
Improve air quality,
Spend less time in traffic
More time for doing what matters to us


A Successful Vision:

m Is guided by a large, trusted, and
diverse group of Stakeholders

m Relies on community Values to find
common ground, communicate
choices, and build consensus

m Uses Scenarios as the ongoing process
to provide clear choices and refine
direction
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Is a future left to chance a legacy ybu are willing
to leave your children and grandchildren?
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