It is best to describe this as a survey of Young Professionals in
the Greater Boston area, which is right on target with the original
goals of the project. But we should be careful to note that this is not
representative of ALL millennials in the region; it’s really a young-
professional subset.
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“What Millennials Want” survey was conducted
by The MassINC Polling Group to better under-
stand the housing and transportation preferences
of this controversial demographic.” Since the end
of the “Great Recession” the Millennial Generation
— defined here as those between the ages of 20 :
and 37 — has had a major impact on the American . . J
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most currently rent. Unlike popular characteriza-
tions of Millennials as uninterested in leaving the
urban core, suburbia will likely still be a draw

to the cohort as they begin to start families,
albeit later than previous generations.

Q: In a word or two, what trait or characteristic do you associate most
W|th members of your generation, sometimes called “millennials”?
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Work Place Factors

Transit is hugely important [
e mlllenma,IS; ,many, faCto,r et Proximity of Bus or Train to Work/School
pretty heavily in their choices " Reliabilty of Bus or Train
about where to live. The average =N Travel Time
length of commute is just over a 2
half-hour. The T is really import- 2
ant to these young professionals: =
=
half use the subway or Green S
Line to commute, a quarter use
the bus/Silver Line, and 13% use
Commuter Rail. L
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of millennials are working
in collaborative-style offices.

3 8%

Q: Q:

How important is it or would it be How important is it or would it be
to your satisfaction at work for to your satisfaction at work for a
a workplace to have each of the workplace to offer the following
following features? benefits?

Flexible Work Schedule

Free/Discounted Transit Passes

Near Public Transit

Paid Family Leave

Work Place Benefits
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Economically speaking, these young professionals are doing pretty
well: the vast majority are employed full-time, and a plurality think they
are doing better financially than their parents were at their age. More
are making more than $50,000. They are split, nearly 50-50 between
having student loan debt and not.



Q:
How likely would you be to live in a “transit oriented development,”
meaning a dense development of housing and retail and dining with
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A majority of young professionals are living with a partner or significant , Rideshare companies
other and a quarter are living with roommates. Most are renters, and nearly Don’t know. should be regulated

all the renters hope to buy some day. These potential buyers are not
discriminate; a plurality said they would buy either a single family or N
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a condo in a small or large building. The top factors in choosing a home made to rideshares or
are price, the layout, and the size, followed closely by whether the unit taxis regulations
has outdoor space.
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Taxis should be
Deregulated to better
compete with rideshares

BrooklineBank

Shopping (Groceries, pharmacy, etc)

Restaurants/Nightlife

Parks/Open Space

HoslyniGihinisies Both taxis and rideshares
Walkable A t should have regulations N E I d
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Size (Square Footage)

Access to Public Transit More than 8 in 10 have used Uber, and nearly 30% have used

Lyft. Most think regulations should be changed for both taxis and
rideshares or that taxis should be deregulated to be more like ® _
Uber and Lyft. VI eW Dynamic Glass
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Ease of Commute to Work/School

Home/Apartment Factors

Community/Neighborhood Factors

Outdoor Space
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