URBAN DESICN SOLUTIONS far REDESIGNING SUBURBS
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© Ed McMahon
Urban Land Institute
Nashville, TN






Jgly

Jnsafe
Unhealthy
Unwalkable
Under performing

Jn-Connected

Do To o Po Io o




Why Are Corridors Unhealthy?

A Safetyc Lots of accidents

A Few sidewalks or pedestrian amenities

A Little connection to surrounding neighborhood
A Poor air quality/Poor visual quality

A Lack of Shade/Urbaeat Island

A Poor Access to Healthy Food

A Stressful and depressing



Characteristics of Commercial Corridors

A Spread out/low density

A Single-use/auto-oriented

A No sidewalks or landscaping
i A Lots of signs

A Big parking lots

% A Little or no public
transportation

A Frequent congestion

A Cheap, cookie-cutter
architecture




Corridor Redevelopment: Not a Ndssue
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Ten Principles for Reinventing
Suburban Strips

=

Ignite leadership & nurture
partnerships

Anticipate evolution
Know the market
Prune back retaitoned Land

Establish pulse nodes of
development

Tame the traffic

Create the place
Diversify the character
Eradicate the ugliness

0. Put your money(and regulations)
where your policy is
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Historic Approaches to Corridor
Enhancement

A Retain Vehicular Focus and Beaut{lyandscaping, signage, facade
Improvements)

A Balance between Vehicles and Pedestrigi@dewalks, street
furniture, cross walks, plus above)

A Manage vehicles and & Focus on Pedestrigzening adjustments,
Incentivize mixed uses & increased density. Traffic calming & transis
upgrades

A Redevelopmeni(A new vision & complete makeovemight
Include road reconfiguration, private site clearance, lots of new
construction, connections to neighborhoods, a new image.

A Infill Redevelopment(A variation of the above, with new infill on a
smaller scale)



Eight Steps for Reshaping the Stri
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Put a limit on the length of any
commercial district.

Limit curb cuts and consolidate
entrances.

Unify the streetscape with street
trees and landscaping.

Build sidewalks and crosswalks
Create a street frontage.
Provide incentives.

Encourage a mix of uses.
Eradicate the ugliness.



Existing Conditions




Infrastructure Improvements




Private Investments




More Vibrant & Healthy Communit
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Walkability = Low Cost Health Care
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A US Surgeon General
has asked communities
to build trails.
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Healthy Places Create Real Estate V

A Numerous studies show that the &% &%
demand for walkable, mixed use -5 244
design far outstrips current supplik:zs*

A There is a growing demand for
small town/village/urban living @
especially among retirees, empty‘\f._w L INL ey
nesters, young professionals andse= A N /i
single people. VT = lﬁ'
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Walkability Boosts Value & Health
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Bicycling iIs Booming!

THE GROWTH OF
BIKE COMMUTING

PORTLAND, OR

443%

SAN FRANCISCO, CA
8%

produced by

THE LEAGUE

OF AMERICAN BICYCLISTS

WWW.BIKELEAGUE.ORG
Disigned try Carey Dwnneliy, studio &

friends over free breakfass and live entertainment. Thanks,

in part. to encouragement cftores like BTWD, the number
of bike commuters is on the rise — especially in Bicycle Friendly
Communities. Since 2000, bicyele commuting rates in large BFCs
increased Bo percent — far above national average of 47 percent
and more than double the rate in non-BFCs (32 percent). Here are just
2 few key cities where bike commuting is growing by leaps and bounds.
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Why Bike?

—or Better Health
—or Recreation
~or Transportation

0 Save money

0 Run Errands
To Get to School

o To Do To Do I




Bicycle Economics

AThe US bicycle industry sold $6.1 billion in bicycles
and equipment in 2014

Aln 2002 there were 7 bike share systems world
wide. Today there are 750

Aln 2014, Americans bought more bikes (18 million)
than cars & trucks (16.8 million)

ABicycle infrastructure is cheap, particularly
compared to mototvehicle infrastructure.

APortland has created a 300 mile network of bike
trails, bike lanes and bike boulevards for about the
same cost ($60 million) as omaile of 4 lane urban
freeway



Bicycling & Retail Sales

A Installing a mile long protected bike
lane on Ninth Avenue in New York
City resulted in an estimated 49%
Increase in retail sales among
merchants located along the route.

A And a 58% reduction in injuries to
all street users(cyclists, pedestrians,
& drivers)

A Source: NYC Dept. of Transportation,
aaSlkadzaNAy3d uKS {0




Basic Bicycle Infrastructur

ABicycle Routes

BIKE ROUTE |iV8
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ABicycle Lanes

ABike Trails




ProtectedBike Lanes
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Bicycle Boulevards

AA bicycle boulevard is low
traffic neighborhood street
that has been optimized for
bicycling.

A This is accomplished through
traffic calming measures and
special sighage.

B R ) ABikeBlvds are extremely safe

» aiplelas ok _'21__ i and welcoming to kids, families

" P and novice cyclists.




Bicycle Roundabouts




BicycleFriendly Community

AEnforcement
AEducation
AEngineering
AEncouragement
AEvaluation




Corridor Retrofits Face Impediments

A Street standards

. A Euclidean zoning

A Mandatory setbacks

= A Road networks (arterials
7 - & collectors vs. street

networks)

A Rules that favor traffic
flow over pedestrians &
connectivity

A Stormwater regulations
A Fear of change




Weore Overbuil |t

A Ten fold increase in retail
space from 1960-2000.

A From 4 to 38 square feet per
person.

A US has more than double the
retail space per person as
Europe.

A There is now more than
1billion square feet of vacant
retail space (mostly in empty
big box stores)




Retail space grew 5X faster than
retall sales
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Corridors Are Being Redesigned

ELLEN DUNHAM-JONES anv JUNE WILLIAMSON




Business




FUNDING LINKS

~ NeEwURBAN NEWS

MEALTH, SMART GROWTH, PAGE 3 / NIMBYISM IN PA, PAGE

4

COVERING DESIGN & DEVELOPMENT OF HUMAN-SCALE NEIGHBORHODDS

VOLUME 7 « NUMBER 1 JANUARY * FERRUARY 2002

The future belongs
| to town centers

Despite the recession, retail analyst
Robert Gibbs predicts that commer
cial town center developments will
proliferate as the growth in
conventional malls stalls

In recent years, one of the most
prominent trends in the shopping
center industry has been the emergence
of “hybrid malls,” large retail centers
that incorporate an open air main street
with shops, offices, and in some cases
housing, Some of these experiments
like Valencia Town Center in California

have been successful, but according
to Gibbs, industry trade publications
have expressed doubt that the model
has staying power

Gibbs disa

es with this assess
ment and suggests that conventional

malls will have to adopt ideas from
the New Urbanism to stay competl
fHHIINIIII--'\Nr"\ul 7

No new malls , since
2006

A

A 10% of existing malls
have closed

A

A

30% of existing malls
being repositioned

1 Billion square feet of
vacant retail space



Downtown Rockville, MD

ROCKVILLE

GEN.J.E.B. STUART'S CONFEDERATE CAVALRY

0CCUPIED ROCKVILLE JUNE 28,1863, AND
CAPTURED 150 U.S.WAGONS ALONG THE
WASHINGTON ROAD.FROM HERE THEY MARCHED
TO GETTYSBURG. IN JULY, I864, GEN.JUBAL
EARLY PASSED THROUGH ROCKVILLE ON
HIS WAY TO AND FROM WASHINGTON.

MARYLAND CIVIL WAR CENTENNIAL COMMISSION

AMostly

demolished In
1970




Downtown Replaced by Rockville Mall




Mall Replaced by Rockuville
Town Center




T — —

e INew Sfonisele
Land?




Tear Up Parking Lot, Rebuild Paradise

A Large, flat, well drained site

A Major infrastructure in place

A 4 lane highway frontage, transit ready

A Saves rural land

A Committed to mixed use

ACan turn NIMBY®s intc

A 2.8 million acres of greyfields will be
available in next 15 years



We Can Have This:

Spread Out
Single Use
Drivable Only
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Compact
Mixed-Use
Walkable
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Barnes & Noble Rockville Pike

One story
Single use
Lots of parking in front




Barnes & Noble Bethesda Row

Multi-Story
Mixed Use neighborhood
No Parking in front =




Which one Is more profitable?
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1 Way to get here:

A Drive your car

4 \Ways to get here

A Drive your car
A Take Metro
A Ride your bike
A Walk



Watffle House 1 Which one makes
more money?
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Strip Waffle House Downtown Waffle House
A Located next to Interstate A Located on walkable street
A Lots of Parking A No dedicated Parking

A No housing nearby A Housing upstairs



